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Copyright holder is licensing this under the Creative Commons License, Attribution-No Derivative Works 3.0 Unported
This means that you’re free to distribute this work as long as you don’t modify it, use it to create your own work (unless you 
specifically request and get my permission), and give me credit for being the author.  For more details, go to
http://creativecommons.org/about/licenses

NOTICE: You Do NOT Have the Right 
to Resell this Report

You DO have permission to give this report away and share this content 
as long as you don’t change it in any way.

Page 2 of 19 BusinessStartupSuccessClub.com

http://BusinessStartupSuccessClub.com/
http://creativecommons.org/about/licenses


Introduction

Even if you plan to hire someone else to design and/or develop your web site, you should still register your domain 
name yourself.  That will ensure that you have the necessary access and control to what belongs to you and 
minimize the chances that you’ll be shut out from your web site if you and your designer/developer decide to go 
your separate ways.   

Using this guide, (be sure to read it all), you’ll learn how to choose a domain name for your business or organization 
and how to register it.

You can do this, even if you’ve never considered yourself to be a very technical person.  All you have to do is read 
the instructions and follow them.  There are lots of pictures to show you what you’ll be seeing on your computer 
screen.  

The Action Guide at the end of this document is a checklist for you to use when you register your domain name. 
Print it out and use it as you go along to make sure you follow and understand each step in order.

In this guide you’ll see words, phrases, and web site names that are underlined in blue.  This means that you can 
click on the link to automatically open a page or tab in your web browser and be instantly transported to the place 
I’m talking about in the text.  If you roll your mouse over the underlined words (this is called the anchor text) a box 
will pop up showing you the web page that you’ll be taken to when you click the link.

In case you missed the disclosure information on my web site where you downloaded this Guide, you can read it 
below.
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Disclosure: 

ome of the links in documents from my web sites and articles on my blog are affiliate links. An affiliate link is 
a link to a web page that contains tracking information which tells which web page sent (referred) the visitor. 
The owner of the destination web page uses this information to pay the referrer for the lead.S

In the Internet marketing world, this payment is usually called an affiliate commission. The vendor is willing to pay 
commissions to bloggers, reviewers, consultants, etc. because they help the ultimate consumers learn about the 
product or service, find it, and buy it. These individuals often reach many people that the product manufacturer or 
service provider doesn’t.

There is nothing new about commissioned sales. It’s been a part of the retail industry for many decades.

I use affiliate links for products and services that I have used personally or in my business and that I have been very 
satisfied with or that have been highly recommended by others I trust who have used them. My recommendations 
would be the same whether I received a sales commission or not. 

I am not compensated to provide my opinions on products, services, web sites and various other topics. I earn 
commissions only when you make a purchase through one of my affiliate links. You are always able to go directly to 
the web pages I write about and make your purchases independently of my affiliate link. 

If you do decide to purchase the products and services I recommend, I’d appreciate it if you’d use the affiliate link 
because the commissions provide income to my company that allows me to continue to produce guides like this and 
make them available to you at no cost.  As a customer, you pay exactly the same price for the end product 
or service when you purchase through an affiliate link as when you go directly to the supplier’s site.

Any product claim, statistic, quote or other representation about a product or service should be verified with the 
manufacturer or provider.

I explain this in detail because I believe in honesty of relationship, opinion and identity. 
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[Screenshots were current at the time this guide was published, but companies frequently update their web sites, so 
I can’t guarantee that everything here will be a perfect match by the time you’re reading this.  Even if the graphics 
change, the procedure for signing up will be basically the same.]

[Important Note: There are lots of illustrations on the following pages.  If you want to make them 
larger, there’s a button marked + (plus) at the top of your Adobe Reader page.  Just keep clicking on 
this until the image is big enough for you to read easily.]

Be sure to print out the Action guide and use it to keep track of your progress as you go along.

A. What’s a Domain Name?

uite simply, your domain name is the name by which you’ll be known on the Internet.  It’s not the same as 
the name of your business, club, group, or organization, though it could be similar.  It’s the name that 
people type into their browsers in order to see your web site.  For example, the domain name for Google is 

Google.com.
Q
B. How to Choose Your Domain Name

What’s the best way to choose your domain name? Well, that depends on several things, primarily the age and 
reputation of your business or organization and the reasons you have for creating a web site. 

If you have an established name or brand or your name is well known (say, like CNN), you’ll probably want your 
domain name to be similar (cnn.com).  Many people will be able to find your web site easily because they’re already 
familiar with your name.  If they don’t know for sure what your domain name is they’ll be able to make a good 
guess.   

[My domain name is SherylSchuff.com, not because I’m famous, but because I’ve used my name on Twitter, 
Facebook, and eZineArticles, so people are familiar with my name and more likely to search for me than any words 
that describe what I do]

If the only reason you have a web site is to provide contact information and physical location or other information 
for current customers or members, then you probably want to choose a domain name that’s as close as possible to 
your company or organization name to make it easy for your site to be found.
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f, on the other hand, you want to use your web site to attract new prospects to your business or organization, 
you’ll usually get better traffic (that’s web speak for visitors) if you use a domain name that includes keywords 
specific to your target market.  For example, if you sell albums and supplies for people who want to make 

scrapbooks about their Disney vacations or using Disney characters, you might name your site 
DisneyScrapbookShop.com. If you help people on the East side of Indianapolis learn to read, you might choose a 
name like IndyReads.org or EastSideReaders.org.

I
It’s always a good idea to think of several possible names in case your first choice is already taken.

What about the part of the domain name after the dot? That’s known as the top level domain (TLD).  Which TLD 
should you use? 

There are lots of choices for the TLD including .com, .net, .org, .edu, .biz, and .us.  Generally speaking, regular 
businesses use .com, not-for-profits use .org, and schools and universities use .edu.  There’s no law that says you 
have to follow this pattern, but most people associate a .com with a for profit business, so if that’s what you are, it’s 
best to use that in your domain name.  If you’re a not-for-profit or a simple, unofficial group of citizen leaders, it’s 
probably best to use .org.

It just makes it easier for folks to find you.  And that’s the reason you have a web site, isn’t it? To be found.

You might find a discount deal on a .biz or .info name, but I don’t think it’s worth saving a few bucks when the .com 
or .org names cost less than ten bucks to begin with.  They give you a more professional image.  Many people will 
think you’re cheap (and therefore might choose not to associate with you) just because you didn’t spend a couple 
dollars to get a .com or .org name.

Many Internet marketing consultants advise companies to register multiple domains using all the popular TLDs.  The 
reason for this is that if you don’t, the people who want to come to your site might accidentally wind up at a 
similarly spelled but completely different site belonging to someone else when they really want to be at yours.  If 
you’re TheBestWidgetCompany.com and your arch rival is TheBestWidgetCompany.net, folks who search for 
TheBestWidgetCompany can easily become confused.  

The same thing can happen if you’re TheBestNeighborhood.org and someone else has TheBestNeighborhood.net.

[If they type in your actual domain name, they’ll always get to your site, but if they just Google the company name, 
they can easily click on a search result that will take them  somewhere other than your site].
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When you’re first starting out, you really only need one domain name.  If you decide for some reason that you really 
want to get the other TLDs, you can always buy additional domain names later.

[When I started my payroll service, I started with the domain name NoMorePayrollHeadaches.com.  Later on I added 
NoMorePayrollHeadaches.biz, .info, and .us. and later on, I decided to keep just the .com name.]
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C. Where to Register Your Domain Name

nce you’ve chosen your preferred domain name, you’ll need to register it.  With all the choices available, 
which domain registrar should you choose? There are literally hundreds of companies on-line who will be 
glad to take your money to register your domain name.O

Prices range from $1 to $35 per year.  You can usually find deals that offer free domain name registration when you 
also sign up for a web hosting package from the same vendor (Yahoo frequently runs specials like these).

I do NOT recommend that you use the same company to both register and host your domain.  There are 
two main reasons to use different vendors for these services.

• Each company will have less control over you and it will be easier for you to change these services 
independently of each other

• Companies who excel at domain name registration services usually do not excel at providing web 
hosting.  By choosing two different vendors you can get the best service in each area.

I’ve used about half a dozen (maybe more) registrars over the past ten years.  I finally settled on DotYou because I 
think they offer the best combination of price, features, and service.  Registration fees are $ 9.75 for a full year.

The actual sign up process is quick and easy, which is something that’s important to me and it will be to you, too. 
Once I’m ready to pay, I want to check out NOW. Many other registrars make you go through up to six additional 
pages of options (offering add-on services you don’t need) before allowing you to finally purchase your domain 
name.  

If you’re not familiar with the technical details of all the services they try to add on to your domain name 
registration, it’s easy to become confused and frustrated and wind up ordering services that you don’t really want or 
need.

DotYou doesn’t do this.  They also don't bombard you with email promotions every other day like some of the big-
name companies do.

I’ve had excellent service from their support team when I’ve run into minor glitches over the years.   I can’t say the 
same for ANY of the other vendors I’ve used (including THE most popular one).  I know they’ll take care of me and 
that’s why I continue to do business with them.  I highly recommend them.

Page 8 of 19 BusinessStartupSuccessClub.com

http://BusinessStartupSuccessClub.com/
http://BusinessStartupSuccessClub.com/blog/DY.htm
http://BusinessStartupSuccessClub.com/blog/DY.htm


D. How to Register Your Domain Name

t’s actually pretty easy to register your domain name.  There are usually only a few required steps.  As you 
complete these steps, record your results on your Action Guide (You know, the one at the end of the document 
that I told you print out so you could use it.)I

• Look up the name you’ve chosen to make sure no one else has already registered it (if they have, 
choose another and look it up)

• Decide on the name (s) you want to register
• Provide your payment information

Any other steps you see are optional and you probably don’t need them, especially when you’re first getting started. 
If you change your mind, you can always add additional services later.  For now, I’m going to show you exactly what 
to do to get registered at DotYou.  Of course, you can choose a different registrar and the steps will be similar.  

Click on the DotYou Link to get started.

You should see something that looks like the picture on the next page.
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Click where it says “Create a FREE Account” and you’ll get a screen where you can enter your information.
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Enter your information on this screen.
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When you’ve done that, you’ll see this page.  Click “Continue.”
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Now you’re ready to look up the domain name you’ve chosen to see if anyone already has it registered.  Type the 
name in the box and click “Search.”

If your first choice is available, just click on “Continue.” If not, try one of the other names you thought of. Keep 
going until you find a name that’s available.  The system will make suggestions for you like it did in my example 
below.
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You may or may not like their suggestions.  Don’t feel like you’re limited to their suggestions.  Continue checking the 
other domain names you brainstormed earlier. 

When you finally find an available name that you want, click “continue.”

The next thing you’ll see is the checkout page.
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There’s no need to buy any extras right now, so just click on the “Checkout” button.
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All that’s left is to enter your payment information.

You’ll see some confirmation messages and you’re all set.  Congratulations.  You’ve just registered your new domain 
name.
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The Action Guide is a checklist for you to use to keep track of your progress.

1. Think up possible domain names and go to DotYou to see if desired names are available

Name Available

                                                                                            Yes / No
                                                                                            Yes / No
                                                                                            Yes / No

2. Register your domain name 

Domain Name:                                                                      
Date Registered:                                                                    
DotYou Login ID:                                                                   
DotYou Password:                                                                  

3. Wait for domain name to be available

Completion Date:                                                                   
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Your domain name will not be immediately available for you to use. It will take somewhere between 4 
hours and 48 hours (In extremely rate instances, I’ve seen it take as long as 72 hours).  The technical 
name for this process is propagation.  Before the name is available for use, you’ll get a “page not 
found” error when you type the name into your browser’s address bar.  When the process is 
complete, you’ll no longer get an error when you try to browse to your domain name.  Instead you’ll 
see some sort of page that indicates that the web site is parked or under construction or something 
similar.

Action Guide
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Follow Sheryl on Twitter

Become friends with Sheryl on Facebook

Connect with Sheryl on Linked-In
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Thanks again for using this training guide. If you have any ideas for how to improve the material or any suggestions 
for other topics you’d like to learn more about, please email me.  I’d love to hear your feedback.

Contact info:  Sheryl@BusinessStartupSuccessClub.com.

If you’re interested in further training or consulting, please visit my blog and web site to learn about other products 
and services that I provide.
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